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BiS EAGLE BRIEFING

Are we there? Depends
on view of the economy

This time of year, as families
prepare to go on vacation,
parents brace themselves for
the inevitable series of “Are we
there yet? ... Are we there yet
now?” questions from their
children.
Recently,
Georgia Southern University’s
Bureau of BusiJacqueline ness Research
Eastman
and Economic
Development,
with help from
undergraduate marketing
research students, conducted
a phone survey of 567 consumers in Georgia to measure how
their travel plans are impacted
by their view of the economy.
The survey looked ﬁrst at
the frequency of travel.
Approximately 15 percent
of the respondents indicated
they never go on vacation,
while another 10 percent said
they would not travel this year.
The remaining 75 percent go
on vacation one to three times
a year (65 percent) or four or
more times (10 percent). The
respondents’ frequency of
travel was impacted by their
view of the economy and their
level of savings, both reported
relative to the previous year.
In terms of the economy,
those who saw the economy
this year as being slightly
worse than last year reported
less frequent travel than those
who viewed the economy as
stable or slightly improving.
The same pattern held with
respect to savings levels, with
those saving less than last year
traveling less frequently (or not
at all) compared to those who
saved the same or slightly more
this year.
Thus, while the vast majority of the sample does travel,
the results suggest the travel
industry may see a decline this

year and may want to promote
positive economic indicators
and increased saving for vacations.
With respect to destination,
11 percent of the respondents
stay within the state of Georgia; 47 percent travel out of
state but within the southeastern United States; 29 percent
travel outside the southeast but
stay in the U.S.; and 12 percent
travel abroad.
As with frequency, the distance traveled was impacted
by the respondents’ views
of the economy and level of
savings. Those who saw the
economy as worse this year
versus last year were more
likely to stay closer to home,
while those who saw the
economy as stable or improving were more likely to venture
out of the southeastern U.S. or
abroad.
The same pattern held with
respect to savings levels, with
those respondents who saved
less than last year staying
closer to home and those who
saved more being more likely
to travel outside the southeastern U.S. or abroad.
Travel ﬁrms may want to
note the advantages of staying
close to home for those who
see the economy and their savings as worsening.
So, when kids ask “Are we
there yet?,” the answer may be
that we are already (or almost)
there for families who are saving less and see the economy as
worsening. However, for kids
in families who see the economy and their savings as stable
or improving, there may still
be miles to go before reaching
their vacation destination.

Jacqueline K. Eastman is an
associate professor of marketing
at Georgia Southern University.
She may be reached at jeastman@
georgiasouthern.edu.
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